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Partnerships are at the heart of engagement and
collaboration for Adelaide University. We endeavour

to foster our strategic partnerships and collaborative
initiatives to extend the Adelaide University brand and

its offering to the world. We thank you for partnering with
Adelaide University and ask you to use this guide to support
your promotion of our new and contemporary University.
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" Adelaide
University

Checklist and Approvals

Before you start: checklist
and approvals process

Important: In addition to

the Adelaide University Logo
Usage Guidelines, please follow
the brand usage terms and
approval process.

Marketing Guide for Education Agents
and University Partners

Checklist

The Adelaide University logo and profile content is NOT to be shared
with other parties (internal or external).

The endorsed logo to be used is the full horizontal logo, in dark blue or
white only.

The purple logo is not endorsed for use by partners.

The Adelaide University CRICOS and provider numbers must be
included on all Adelaide University materials (see page 6).

Approvals

The use of the logo and any marketing collateral produced for Adelaide
University must be approved by the Adelaide University brand team
prior to using in market. Requests can be submitted via the Adelaide

University logo request and approval form.

For approval requests, please email the international marketing team
and allow a minimum of five business days to review.

intmarketing@adelaide.edu.au


https://forms.monday.com/forms/c5c8e220a70a66670976774cbe84518b?r=use1
https://forms.monday.com/forms/c5c8e220a70a66670976774cbe84518b?r=use1

Introduction
to the Adelaide
University Brand

How to promote Adelaide
University on agent channels
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Positioning
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Profiles and Accreditation

How to position the University

It is important that all marketing
materials contain accurate and
consistent messaging when describing
Adelaide University.

The following are passages of text
about Adelaide University that can

be used in flyers, advertisements,
online or in brochures and prospectus
publications.

Marketing Guide for Education Agents
and University Partners

Adelaide University profile
About Adelaide University

We are Australia’s new major university - focused on making a transformative impact in our
world, and yours.

Adelaide University is built on a collective 180 years of experience and achievement,
combining the esteemed University of Adelaide and enterprising University of South Australia
to unlock a comprehensive and for-purpose university for the future.

Our foundation universities are recognised as some of the best in the world and have educated
Australia’s first female prime minister, the first space-walking astronaut and more than 100
Rhodes Scholars, along with conducting ground-breaking research and discoveries that
underpin modern-day life such as medical imaging, development of antibiotics, and the
production of the world’s first shatterproof mirrors. Adelaide University has a bold ambition
to be a place for both educational excellence and equity - ensuring a better tomorrow where
contemporary learners, thinkers and ethical leaders can thrive.

Our leading academics and innovative teaching staff are reimagining and redesigning our
curriculum, in partnership with industry, so that our graduates are prepared for cutting-edge
jobs- and to meet the demand for critical skills around the world.

Our future-making research of scale and focus will make the relevant shifts our society
needs - like tackling climate change, advancing space exploration, leading the green energy
transition, protecting our waterways and food supplies, and improving healthcare through
disease prevention and enhanced treatments. Opening in 2026, we will be home to a highly
diverse community of around 70,000 students, who also form part of our global network of
400,000 alumni.

We will drive progress that transcends borders, with 7,000 industry, education and research
collaborators. Adelaide University is ready to shape what’s next.

Programs

Adelaide University offers more than 400 degrees across in-demand study areas, co-designed
with industry and informed by our expert academics, teaching innovation staff, and world-
leading research insights.

Our curriculum is designed for the modern and emerging world with flexibility, strong digital
underpinnings, and experimental learning through practicals, projects, seminars, workshops,
placements, internships, clinics, in-studio sessions and simulations.

Students will study common core courses to build the skills that employers want, including
areas like Al, entrepreneurship, data knowledges, First Nations knowledges and intercultural
understanding.
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Adelaide University short profile

Adelaide University is a new kind of university shaped by a mission to strengthen society
through education, research and innovation drawing on more than 180 years of achievement.
We believe in the power of shared knowledge to uplift communities and accelerate progress
as a comprehensive, for purpose institution with the scale to drive meaningful impact. As a
leading, contemporary public university, we deliver nation leading curriculum, exceptional
student experience and industry aligned research that advances South Australia and
contributes globally.

Recognised for excellence across multiple disciplines, Adelaide University is ranked in the
global top 50 in four subject areas, including Dentistry and Nursing", and the global top 100
in 19 more".

‘Dentistry and Nursing ranked 49 and 50, QS World University Rankings By Subject 2026

"Aggregate of THE World University Rankings By Subject 2026 and QS World University Rankings
By Subject 2026
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Adelaide University profile (Simplified Chinese)
KT Pl FESEAER
VER— PR RNE T B2, BSOSO T O S MR, SR FRR M ARz I 5,

PIFESRAE RS BER T 180 R T 5 iat, AT 44 i University of Adelaidess seiffit BUFE # Y University of
South Australiafii &K, §1EFTIE—FrE AR, RALEIN St SRR,

BAIYBIARERR R 2R, MR HROICRINE B A 2 SO, A TR AT EM TR PARZ 100 2475 2
(Rhodes Scholars), 377/ T 84 SURA: TR SR EO T QURERT S 5 R B, BIANEEFRRIK. A 30Tk DA S BT
BB A ™ TSR AER A MR R SR, BOD T RO — It R st 5 2 T AN, BRS04
HMAARERRG S E RS ED LR, HAISFAK,

BARIAR A E AL BEEE A E ST S PRI R B R R R T PRAR, BhREE L A RS AR AR, e
BRI B X SE B RE I R R

PERTRORFE ) \FRHH (Go8) B IR, B PR HAs SR AR MERI AL RO RIS TERIF TR, Kt 2R a s R E:
AL — BN RO AR, HERE B R R, 51 Er CRETREL T, FRIPOKBTIRAIIR R AR, DRI S TR AL iGy T
R BRI T PR

PIESE RS T 2026 AEIEFGIL, HZT 75428, BId405 NRIZBREK M.

FRAET 7T MTAL AT RE, HEshBIBE S 5 AT PSR T 4 B AROR,

Zoiaty

PIESRAERPIT B 400 DAL IR, 135 2 AT RTTR GUR, XL SRR AT ML R, IR T BN e R #
& BAAHTIATIA DA i S E AT LA

FATHTIRAR AR BN RO SR TR, AR RIAIE S RIS AER, il id SSBAR e, B W7, WHY &, TR &
WSS, PRI, TAERBEE DA RS T SO TR R S,

SARIORE BRI IRAR, DS R BT TRAHIRE, e ATONTERE) | 0D oh, BARATR, R4 RATR AR B2
PEPEfREE TR,

Adelaide University short profile (Simplified Chinese)

Pl RS (Adelaide University) J&— i AR SR A EOCHNE BT gt 20, HoAfiay Zsd 208, roonaliyskih /s
HRE R, TR T 180 ZAER YRR, 1E N — ik BRI S5 (I i SIRZE S TR, BNBO) TANERZA =
SCRIFEM, FRATR A5 RIRSL 21 ) S REMSMRAE AL X, Mtk kA5 IR HL et A BEAURG ( 207 R 2R AT
SERIERRRIR AR, BRI~ 2 AR IR0 DR 5 7 Ml S B B AR AR, FEHESI TN A JRR A I, Dy 23R AR HH DR

PERTRFE R (Go8) AR, B FESIE R AAE 2 N ERMIUR A B, Horf 4 D2ERMfa 2BRAT 50 45 (RS
FREFRIFBES) ;B A 19 ANARMLIE2IRAT 100 447,

* R BEAAE 2026 4F QS SR ZZRHRE 3 HINEIEE 49 F15 50 fir
" ERE 2026 FERIGLAEHHE (THE) R AEERHES I 2026 4F QS TR RHES
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Adelaide University profile (Vietnamese)
Gidi thiéu vé Dai hoc Adelaide (Adelaide University)

Chung t6i 1a truong dai hoc trong diém méi ctia Uc — v6i sit ménh tao ra nhitng tdc dong mang tinh chuyén
d6i cho thé gidi va cho chinh twong lai cia ban.

Dai hoc Adelaide dugc xiy dung trén nén tdng ctia 180 nim kinh nghiém va thanh tyu tap thé, két hop
tinh hoa tr Pai hoc Adelaide danh gid va tinh than tién phong ctia Pai hoc Nam Uc (University of South
Australia). Sw hop nhit ndy md ra mot dinh ché gido duc toan dién, hoat dong vi muc tiéu va sin sang cho
tuong lai.

Cac truong dai hoc nén tdng cda chung t6i dugc cong nhan thugc nhom tét nhat thé gidi, 1a noi dao tao

nén nit Thi twéng dau tién cta Uc, phi hanh gia dau tién thyc hién chuyén di b ngoai khong gian va hon
100 hoc gid Rhodes. Pay ciing 1a noi khéi nguon clia nhitng nghién ctu va kham pha mang tinh dot pha,
dat nén moéng cho cudc séng hién dai nhu: chdn doan hinh anh y khoa, phét trién khang sinh va san xuét
guong chong v& dau tién trén thé gidi. Pai hoc Adelaide mang khat vong tao bao: trd thanh biéu twgng ca
sy xudt sic va cong bang trong gido duc — ddm bao mat twong lai tét dep hon, noi cac thé hé ngwoi hoc hién
dai, nhitng nha tu twdng va 1anh dao chuin muyc cé thé phat trién ruc rd.

Doi ngtt hoc gid hang dau va giang vién giau tinh d6i mdi cda chung t6i dang tai thiét ké chuong trinh giang
day thong qua sy hop tac chit ché vdi cac doanh nghiép, nhim dam bao sinh vién t6t nghiép luén sin sang
cho nhitng cong viéc dan dat twong lai va dap wng nhu cau vé cac k§ nang then chét trén toan cau.

Cac hoat déng nghién cttu dinh hinh twong lai cia chung t6i, véi quy mo 16n va trong tdm rd rang tao ra
nhitng chuyén dich thiét yéu cho xa hdi, tir *ng phd v6i bién d6i khi hau, thic ddy thdm hiém khong gian,
dan dau qua trinh chuyén déi nang lwong xanh, bédo vé ngudn nwdc va an ninh lwong thue, dén cai thién
chat lvgng cham séc sttc khée thong qua phong ngira bénh va cai tién phuong phap diéu tri. Chinh thire di
vao hoat dong tir ndm 2026, chung t6i sé la ngdi nha chung ctia cdng dong da dang v4i khodng 70.000 sinh
vién, dong thoi két ndi véi mang lwdi toan cau gom 400.000 cyu sinh vién.

Chung t6i thuc ddy sy phat trién vugt qua moi bién gidi, thong qua mang lugi 7.000 d6i tac trong cac linh
vue cong nghiép, gido duc va nghién ciru. Pai hoc Adelaide d4 sn sang kién tao twong lai.

Chwong trinh Pao tao

bai hoc Adelaide cung cdp hon 400 chuong trinh dao tao thudc céc linh vuc cé nhu cau cao, , dugc dong
thiét ké cung doanh nghiép va phat trién dya trén chuyén moén cia doi ngt hoc gia, cac chuyén gia d6i maoi
gidng day va nhirng thanh tyu nghién cttu hang dau theé gigi.

Chuong trinh hoc dugc thiét ké cho mot thé gidi hién dai va khong nglrng phét trién, véi tinh linh hoat, da
dang cao théng qua nén tang k§ thuat s6 vitng chic va phuong phap hoc tap trdi nghiém nhw: thye hanh,
dy &n, hoi thdo, workshop, chuong trinh thyc tap, kién tap, phong kham thyc nghiém, céc budi lam viéc tai
studio va mo phéng thuc té.

Sinh vién s& dugc hoc céc hoc phan nén tdng chung (Common Core) nhitng kj nang ma nha tuyén dung
ludn tim kiém, bao gom: tri tué nhan tao (Al), khdi nghiép, kién thitc dit liéu, tri thitc vé cac dan toc ban dia
(First Nations) va sy thau hiéu da van hoa.
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Adelaide University short profile (Viethamese)

Dai hoc Adelaide 1a mot mé hinh dai hoc kiéu méi, dwge dinh hinh béi sit ménh cing c6 cac gia tri xa
hoi thong qua gido duc, nghién ctiru va d6i moi sang tao, ké thira nén tang tir hon 180 nam thanh tyu
ryc ré. V6i vai tro 1a mot t6 chitc gido duc toan dién hoat déng vi cong déng, chuiing t6i tin vao stirc manh
cuda tri thie sé chia trong viéc thuc ddy cong dong phat trién va gia tang téc do tién bo, tao ra nhirng
tdc dong y nghia & quy mo 16n. La mot trueong dai hoc cong lap hién dai, hang dau, chung tdi mang dén
chuong trinh dao tao hang dau quéc gia, trdi nghiém sinh vién xuit sac cung cac nghién cttu gan lién
v6i thyc tién nganh nghé, goép phan thiic ddy sy phat trién ctia bang Nam Uc va déng gép cho sy thinh
vugng toan cau.

Dugc cong nhin vé sy xudt sic trén nhiéu linh vyce, Pai hoc Adelaide ty hao ndm trong Top 50 thé gidi
& 4 nhém nganh, bao gom Nha khoa va biéu dudng’, dong thoi gép mat trong Top 100 thé giGi ¢ 19
nhém nganh khéc".

*Nganh Nha khoa va Piéu dudng lan lwgt xép hang 49 va 50 theo Bdng xép hang QS World University
Rankings by Subject 2026

ATOng hop tie THE World University Rankings by Subject 2026 va QS World University Rankings by
Subject 2026

Provider numbers

Provider numbers are legally required
to be added to all marketing materials,
other than directional signage and
merchandise. The full version is the
preferred format, but the short version
can be used if space is an issue, i.e.
social and paid digital media.

Marketing Guide for Education Agents
and University Partners

Long version
Australian University Provider Number PRV14404 / CRICOS Provider Number 04249J

Short version
PRV14404 / CRICOS 04249J



Logo Lockups

Primary lockup

Our primary logo balances the
monogram and wordmark to drive
association and recognition. Dark Blue

and White are the colours we use for q Adelaide ) Adelaide

our primary logo. These colours cannot

be reproduced or altered. UniverSity UniverSity

Primary lockup reversed

This version is allowed when placing
the logo on dark colours or over
imagery.

Preferred use combinations

Dark Blue and White logos are our
primary logos, which can be used
frequently in various applications.

“ Adelaide “ Adelaide
University University

N Adelaide

University
It is not permitted to reproduce other
colour combinations outside of the
ones shown on this page.

Dark Blue on:
White
Limestone
Purple 1' L
Light images N Adelaide N Adelaide N Adelaide N Adelaidg
White on: University University University ; nlversfty

Dark Blue
Bright Blue
Purple

Dark images

g .
Ad.elald.e Marketing Guide for Education Agents
Univer Slty and University Partners 9
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Usage

Clear space

To ensure recognition and

clarity of the logo, follow these
recommendations for minimum clear
space. This can be determined with the
letter ‘A’ from the logotype.

 Adelaide

University

Minimum size

Please refer to the following minimum
sizes for print and digital, and ensure
your project complies.

Print minimum size: 8mm H

Digital minimum size: 48px H

Marketing Guide for Education Agents
and University Partners

[ 8mm

N Adelaide T sgpx

University Lo

“ Adelaide
University
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Co-branding lockup

Co-branding lockup

A co-brand is the combination of the
Adelaide University logo with one or
more distinct logos.

When we produce communications
in partnership with third-parties, the
third-party logo is positioned on the
right hand side of our logo. A dividing
line is placed inbetween, with a
specified clear space.

The primary co-branding lockup is
preferred, but the stacked lockup can
be used if there are space restrictions.

Clear space between dividing line and
logos is width of ‘d’ in our logo.

Base of dividing line aligns with base
of ‘y’ in our logo.

Co-brands are generally reserved

for high level partnerships and do

not include all institutions or agency
partners that have a relationship or
agreement with Adelaide University.
Unless formal approval for a co-brand
has been provided, please observe the
standard placement specifications for
the Adelaide University logo alongside
other logos.

Marketing Guide for Education Agents
and University Partners

/U

Adelaide
University

< Adelaide
University

R

Co-branding logo

StudyADELAIDE

SOUTH AUSTRALIA

1



Colours
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Overview

Primary palette ] _
White Dark Blue North Terrace Bright Blue South East

Our colour palette is a unique Purple Limestone

combination that offsets the concept

of legacy with audacity. By using these

colours in unique combinations - with

consistency, we can ensure strong

brand recognition in our designs with

our audiences.
HEX  #FFFFFF #140F50 #836BFF #1448FF HEX  #F8EFEO
RGB 255, 255, 255 20, 15, 80 131, 107, 255 20, 72, 255 RGB 248,239, 244
CMYK 0,0,0,0 100, 80, 0, 70 71,70, 0,0 100, 71, 0, O CMYK 0, 4,14, 2
PMS 000C 2768 C 2725 C 2728 C PMS 9226C

Colour ratio

White and Dark Blue are our dominant
colours.

Purple is our accent colour and Bright
Blue is used to brighten and lift for
highlights.

Limestone is used as an alternative
background colour to white, and can be
used to soften communications.

Marketing Guide for Education Agents
and University Partners

| | | | | | J
Dominant colours Accent Alt.
background
colour
Highlight
12



Typography
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Brand Fonts

Headline font

National 2 Condensed brings a sense
of approachability and warmth,
connecting to the people-centric
design principle of being ‘open’. The
condensed, curved letterforms offset
the sharpness of the monogram and
wordmark ligatures.

National 2 Condensed

National 2 Condensed Bold National 2 Condensed Medium National 2 Condensed Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ
A a ahcdefghijklmnopqrstuvwxyz A a abcdefghijklmnopgrstuvwxyz A a abcdefghijklmnopgrstuvwxyz
1234567890(,.;:71$&*) 1234567890(,.;:?!$&*) 1234567890(,.;:7'$&*)

Body font

Roboto Serif emphasises the ‘proven’
quality of our design principles,
adding sophistication and elegance
to our identity. The sharp serifs found
in Roboto balances the approachable
character in National 2 Condensed.

Marketing Guide for Education Agents
and University Partners

Roboto Serif

Roboto Serif Semibold Roboto Serif Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ

A a abcdefghijklmnopqrstuvwxyz abcdefghijklmnopqrstuvwxyz
1234567890(,.;:?1$&*) 1234567890(,.;:?1$&*)

13
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System Fonts

System fonts

In some instances (for example eDMs
or PPTs), our main brand fonts may not
be supported. System fonts have been
carefully selected to match our brand
fonts as closely as possible.

Arial Bold is the alternative to National
2 Condensed, and Georgia is the
alternative to Roboto Serif.

Please use system fonts only when our
brand fonts are not able to be used.

Headline font

Arial Bold
(MS font)

Body font

Georgia Regular
(MS font)

Marketing Guide for Education Agents
and University Partners

Arial Bold

Arial Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
Aa abcdefghijkimnopgrstuvwxyz
1234567890(,.;: ?1$&*)

Georgia Regular

Georgia Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ

Aa abcdefghijklmnopgrstuvwxyz
1234567890(.;:?1$&*)

14



Typography

Hierarchy

Hierarchy breakdown

Establishing a clear type hierarchy is
crucial for guiding readers through
our content and ensuring effective
communication.

For primary headings, we use National
2 Condensed Bold to command
attention. Medium is an option for
subheadings or pull quotes, providing
visual balance.

Roboto Serif is our body font,
ensuring our communications are
accessible and engaging.

We primarily use sentence case to
enhance readability and maintain a
conversational tone.

Brand font usage

Headline

National 2 Condensed - Bold

Sub Headline

National 2 Condensed - Medium

Body
Roboto Serif - Regular

System font usage

Headline

Arial Bold

Sub Headline

For a better
tomorrow, today

We’re a driving force for
transformative impact in our world.
And yours.

Positive change is at the heart of
everything we do. We accelerate bold,
audacious ideas that lead to monumental
shifts - shifts that benefit you personally
and humankind at large.

For a better
tomorrow,
today

Arial Bold We’re a driving force for
transformative impact in our
world. And yours.

Body

Georgia - Regular Positive change is at the heart of everything we do.

We accelerate bold, audacious ideas that lead to
monumental shifts - shifts that benefit you personally
and humankind at large.

g .
Ad.elald.e Marketing Guide for Education Agents
Univer Slty and University Partners 15
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Photography

Photography

Our style of photography should
feel genuine and inclusive. We invite
the viewer into the experience by
capturing people in their genuine
moment of who they are and what
they’re doing on campus.

Marketing Guide for Education Agents
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Photography examples

——




Applications

N Adelaide
University

Digital

Digital communications

By thoughtfully integrating various
visual elements such as margins,

logo placement, colours, and graphic
devices, we ensure that our marketing
communications are unified and
consistent. This careful alignment
enhances the recognition and impact of
our brand.

Click here to download a variety
of Adelaide University branded
promotional tiles for social media.

Marketing Guide for Education Agents
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Digital examples

N Adelaide
University /l N Adelaide
University

ADVANCING

LAUNCHING
IN

BEGINNING
IN 2026

adelaideuni.edu.au R Em

Find your degree or career

A university for the future

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,
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https://universityofadelaide.app.box.com/s/dwsbh1y3r7u0x7j9zs18fov75vqbnzmj/folder/283129835343

Applications
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Print

Print collateral

Our print collateral is a vital
touchpoint for our university’s
brand, and is developed to have
impact with cohesion.

Our publications are designed to be
informative, engaging, and reflective
of our brand personality.

We maintain a consistent visual
and editorial style to align with our
brand’s identity and communicate
our story effectively.

Marketing Guide for Education Agents
and University Partners

Print examples

Transformational

TIPSl | teaching and learning

\ -

d

. N Adelaide
N Adelaide ni.edu.a /L € €
University University

International student

Launch
your

Explore your study
options today.

Adelaide Universit d to providing

/l = Adelaide
University

Welcome; partner

18
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Merchandise

Merchandise

Our university merchandise serves

as a powerful extension of our brand,
allowing students, faculty, alumni, and
supporters to showcase their pride and
connection to our institution.

Marketing Guide for Education Agents
and University Partners

Merchandise examples
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 Adelaide
University

Further enquiries

Adelaide University
South Australia 5005 Australia

adelaide.edu.au

@ @ 6 @adelaideuni

For any further queries on logo usage or general
enquiries about the brand, please reach out to the
Adelaide University Communications team.

g

Bt

Printed May 2026
INT-034

We respectfully acknowledge the Kaurna,
Boandik, and Barngarla First Nations Peoples

and their Elders past and present, who are the
Traditional Owners of the lands that are home to
our campuses across Adelaide and South Australia.

Australian University Provider Number PRV14404 / CRICOS Provider Number 04249J
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